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I n  se arch of  t h e i n dust ry ’s

APRO’s annual 

Rent-to-Own 

Customer of the Year 

and Employee of the 

Year awards shed light 

on what makes this 

industry great. We’re 

asking for your help 

in finding this year’s 

recipients—and if your 

nominee is selected, 

we’ll even pay you for 

your efforts!

By Richard May

F inest
 Help APRO and the rent-to-own industry 

honor the two most important people in 
the rent-to-own business: the customer 

and the employee. How, you ask? By finding and nomi-
nating the 2008 Rent-to-Own Customer of the Year and 
Employee of the Year. f APRO’s RTO Customer of the 
Year and Employee of the Year contest marks its ninth an-
niversary this year—almost a decade of recognizing those 
who best serve not only our industry, but their communi-
ties and the betterment of society in general. If you know 
a customer or an employee in the rent-to-own industry 
who excels in charity and kindness, then please help us 
honor them. f APRO’s Rent-to-Own Customer of the 
Year and Employee of the Year competition helps increase 
store morale and motivate RTO employees. It also helps 
bolster the image of the industry and has proven to be one 
of the best means of attaining positive local news coverage 
for rent-to-own businesses. Many companies have created 
their own internal contest then nominated their winners 
for APRO’s national competition.
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